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e.■ Hollywood, Health & Society is a 
program at the USC Annenberg Nor-
man Lear Center that provides enter-
tainment industry professionals with 
accurate and up-to-date information 
for health and climate change story-
lines, through expert consultations 
and briefings, panel discussions and 
online tip sheets. Funded by the Cen-
ters for Disease Control and Preven-
tion and several other agencies and 
foundations, the program recognizes 
the profound impact that entertain-
ment has on behavior. Please visit our 
website at www.usc.edu/hhs. 

■ The Norman Lear Center is a 
multidisciplinary research center that 
explores the implications of the con-
vergence of entertainment, commerce 
and society. From its base in the USC 
Annenberg School for Communication 
and Journalism, the Lear Center builds 
bridges among faculty who study 

aspects of entertainment, media and 
culture. Beyond campus, it bridges the 
gap between the entertainment indus-
try and academia, and between them 
and the public. For more information, 
please visit www.learcenter.org. 
 
■ USC Annenberg School for Commu-
nication and Journalism Located in 
Los Angeles at the University of South-
ern California, the Annenberg School is 
among the nation’s leading institutions 
devoted to the study of journalism and 
communication and their impact on  
politics, culture and society. Annen-
berg offers BA, MA and Ph.D. degrees 
in journalism, communications and 
public relations. For more information, 
please visit www.annenberg.usc.edu. 
 
■ The Centers for Disease Control 
and Prevention The CDC is recognized 
as the lead federal agency for protect-
ing the health and safety of people at 
home and abroad, providing infor-
mation to enhance health decisions 
and promoting health through strong 
partnerships. Visit www.cdc.gov. 

Martin Kaplan, director of the USC Annenberg  
Norman Lear Center; and Kate Folb, program 

director of Hollywood, Health & Society
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QUICK FACTS
A quick question? We can provide quick 
answers. Our staff is knowledgeable 
about health topics and resources, with 
more than 40 years combined experi-
ence in public health, cancer, medical 
and research settings.

CONSULTATIONS
Our list of experts who’ll answer ques-
tions and offer perspective is far-reach-
ing—it covers academic, government 
and health-care organizations around 
the country.

BRIEFINGS
We bring experts to brief writers on 
the hottest health topics like genome 
sequencing, new cancer breakthroughs, 
obesity, health coverage, school vio-
lence and much more.

PANEL DISCUSSIONS
Our panels feature public health experts, 
writers and producers, and case stud-
ies exploring timely health topics for TV 
and film. Recent panels have addressed 
people with disabilities, the uninsured, 
mental illness, cancer and the role of 
nutrition in preventing disease. 

They put me in touch with some of the foremost authorities 
in the country the very next day. The help they provided 
was nothing short of imperative to my writing process. 
They are a tremendous resource. — EXECUTIVE PRODUCER, NCIS (CBS)

Army Wives, Beauty & the Beast,  
The Big C, Boardwalk Empire, Body  
of Proof, Bones, Breaking Bad, Castle, 
CSI, CSI: Miami, CSI: New York, Cult, 
Days of Our Lives, Dexter, Doc Mc-
Stuffins, Elementary, Falling Skies, 
Fringe, The Good Wife, Grey’s Anatomy, 
Hawaii Five-O, House, In Treatment, 
Law & Order: SVU, The Office, Mad Men, 
Monday Mornings, NCIS, 90210, Parent-
hood, Perception, Private Practice, 
Royal Pains, Switched at Birth, Touch 

RESOURCES 
Hollywood, Health & Society provides 
you with the information you need 
when you need it. We’ll find quick 
health facts, share case examples 
and introduce you to experts and real 
people who can share their stories. 
We’ve assisted writers with major 
storylines on topics such as skin can-
cer, breast cancer, hepatitis, heart 
disease, toxic exposure, antibiotic 
resistance, sexual violence, organ 
transplants and smallpox. 
 
SENTINEL AWARDS 
The Sentinel for Health Awards rec-
ognize exemplary TV storylines that 
best inform, educate and motivate 
viewers to make choices for healthier 
and safer lives. Past winners include 
storylines about breast cancer, dia-
betes, HIV/AIDS and alcoholism. 

RESEARCH
We collaborate with communica-
tion researchers and entertainment 
industry executives to study the 
content and impact of TV health 
storylines. We present our findings 
at national conferences and publish 
them in professional journals. 

Some TV Shows 
We’ve Worked With

Our Services More on HH&S 

FUNDERS 
Hollywood, Health & Society ensures that 
you have the most accurate health infor-
mation available when you need it, and 
it’s free. We have been funded by the 
CDC, the Bill & Melinda Gates Founda-
tion, the Barr Foundation, The California 
Endowment, the Grantham Foundation, 
ClimateWorks, Skoll Global Threats Fund 
and the Agency for Healthcare Research 
and Quality, among others.

TIP SHEETS
We offer tip sheets and case 
examples on many health topics, 
tailored especially for writers, 
at www.usc.edu/hhs. Under the 
pull-down menu For Writers,  
select Health Topic Tip Sheets.

TRANSMEDIA RESEARCH
HH&S’ free resources are also available 
to those producing new media content 
on TV show websites, video games and 
social media platforms. In fact, we have 
already built up a substantial portfolio 
of work in the digital realm. For more 
information, go to www.usc.edu/hhs/
about-us/services. 

REAL TO REEL NEWSLETTER
Our quarterly newsletter features stories 
on current health and climate change 
topics—the inside scoops on disease 
outbreaks, cancer discoveries, genome 
sequencing and other cutting-edge 
developments.

In 2011, Hollywood, Health & So-
ciety launched its Storybus Tour, 
a signature series of research 
trips for TV writers to various 
Los Angeles locations. Created in 
partnership between HH&S and 
Neal Baer, now director of the 
USC Institute for Global Health’s 
Center for Storytelling, Activism & 
Health, the tours provide writ-
ers on-the-ground experience in 
examining health issues such as 
gang violence, toxic housing, food 
inequality/obesity and climate 
change—and the chance to meet 
and be inspired by stories from 
local community members and 
activists working for change.  
Storybus Tour has been funded by   
The California Endowment, Skoll 
Global Threats Fund, Climate-
Works, the Grantham Foundation 
and an anonymous donor.
 
 

Storybus Tour 

For information on tours or about 
customizing a research trip, con-
tact us at hhs@usc.edu, (800) 283-
0676, or visit www.usc.edu/hhs.

Writers meet with scientist at NASA-JPL.

CLIMATE CHANGE INITIATIVE 
For more than a decade HH&S has pro-
vided the entertainment industry with 
top health experts to increase the quality 
and quantity of health storylines in TV, 
film and new media. That effort includes 
the vital topic of climate change through 
our Climate Change Initiative. We pro-
vide free access to unusual, compelling 
and dramatic stories about real people 
and places, and tools for writers to ac-
curately depict climate change. These 
include in-depth information from field 
scientists, at-risk communities learning 
to adapt, and innovators and activists 
working for a more sustainable future. 
We also can offer analysis from experts 
on the growing health threat from infec-
tious diseases and extreme weather; 
customized research trips to sites; spe-
cial screenings of climate change-related 
films with insightful Q&A sessions; and 
experts who are available for briefings in 
writers rooms.

AIRED STORYLINES 
Between 2009 and 2012, HH&S’ goal of 
improving the accuracy of health story-
lines on TV shows and films resulted in 
more than 565 aired storylines across 91 
shows from 35 networks.
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GLOBAL CENTERS
HH&S has gone global, launching joint 
projects in the creative capitals of India 
and Nigeria to use the power of enter-
tainment to improve the lives of mil-
lions of TV and film viewers. The global 
centers—THE THIRD EYE in India and 
Nollywood Workshops in Nigeria—draw 
on the resources of HH&S, which serves 
as the hub. Both conduct a program of 
outreach in Bollywood, Nollywood and 
beyond to increase the accuracy and 
frequency of health and socially related 
topics in television, film and new media.

http://hollywoodhealthandsociety.org/sites/default/files/about-us/HHS_Transmedia%20Portfolio_%20April2011.pdf
http://hollywoodhealthandsociety.org/sites/default/files/about-us/HHS_Transmedia%20Portfolio_%20April2011.pdf

