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USC ANNOUNCES SENTINEL FOR HEALTH AWARDS CALL FOR ENTRIES 

Program includes five awards categories recognizing exemplary health storylines 

 

LOS ANGELES, April 20, 2006—Hollywood, Health & Society, a partnership of the Centers for 

Disease Control and Prevention (CDC), the National Cancer Institute (NCI) and the USC 

Annenberg School’s Norman Lear Center, announces a call for entries for the seventh annual 

Sentinel for Health Awards. The deadline for entries is June 15, 2006.  

 

The Sentinel for Health Awards recognize exemplary achievements of television storylines that 

inform, educate, and motivate viewers to make choices for healthier and safer lives. Five 

categories of storylines will be recognized: primetime drama, primetime comedy, primetime 

minor storyline, daytime drama, and Spanish-language telenovela.  

 

Last year, CBS’s Without a Trace received first place in the primetime drama category with a 

storyline on autism; ABC’s All My Children took first place in daytime drama with an autism 

storyline; The WB’s 7th Heaven was recognized for a minor storyline on sickle cell anemia; 

ABC’s George Lopez received first place in primetime comedy for addressing teen sex; and 

Telemundo’s Anita, no te rajes was the first-ever winner in the telenovela category, with a breast 

cancer storyline.  

 

The 2006 Sentinel for Health Awards will mark the seventh year of the competition. The winners 

are selected through two rounds of judging. Health topic experts from CDC and NCI will review 

entries for accuracy, and a second round of judges from entertainment and public health venues 

will review finalists in each category to determine the winners. The finalists and winners will be 

recognized in an awards ceremony on September 27, 2006, at the Writers Guild of America, 

west, in Los Angeles. 

 

“TV writers and producers not only entertain audiences, but they educate them as well,” 

comments Martin Kaplan, associate dean of the USC Annenberg School for Communication 

and director of the Norman Lear Center. “We have found evidence of this in our research, and 

from stories that viewers tell. The shows have tremendous potential to reach viewers with 

important public health information; this award recognizes their responsible and creative use of 

that power.”  

 

Vicki Beck, director of Hollywood, Health & Society, adds that many writers contact the USC 

program when they are developing storylines, because they want to talk to a top expert to ensure 

they are on the right track. “Last year alone, we worked with dozens of shows and had more than 

200 requests from writers who wanted to talk to experts on a whole host of topics, from teen sex 

and obesity to pandemic flu, cancer, organ transplants, diabetes, fungal infections and hospital 



errors,” she says. “The free consulting service saves writers a lot of time and headaches when 

they are on a deadline and need accurate information and examples for their scripts.”   

 

Funded by the CDC and NCI, Hollywood, Health & Society provides entertainment industry 

professionals with accurate and timely information for health storylines, including online 

materials, and consultations and briefings with experts. Hollywood, Health & Society is based at 

the USC Annenberg School’s Norman Lear Center as a one-stop shop for writers, producers and 

others in search of credible information on a wide range of public health topics. For more 

information about resources for writers, go to the Hollywood, Health & Society Web site at 

www.usc.edu/hhs.  

 

The Norman Lear Center is a multidisciplinary research and public policy center exploring 

implications of the convergence of entertainment, commerce and society. Based at the USC 

Annenberg School for Communication, the Lear Center works to bridge the gap between the 

entertainment industry and academia, and between them and the public. For more information, 

visit www.learcenter.org.  

 

Located in Los Angeles at the University of Southern California, the USC Annenberg School for 

Communication is among the nation’s leading institutions devoted to the study of journalism and 

communication, and their impact on politics, culture and society. With an enrollment of more 

than 1,900 graduate and undergraduate students, USC Annenberg offers Bachelor’s, Master’s 

and doctoral degrees in journalism, communication, public diplomacy and public relations. For 

more information, visit www.annenberg.usc.edu.  
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